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experience in user psychology, economics, 
usability testing and design, Lance works directly 
with companies like Hewlett-Packard, InsWeb, 
SalesForce.com and Quicken Loans to create end-
to-end marketing campaigns with measurable ROI. 
Lance is a regular speaker at industry conferences 
and produces custom training seminars on the 
topics of online marketing strategy, increasing 
online conversion, search engine marketing, 
usability consulting, online lead generation, 
information architecture and ROI analysis (closed 
loop marketing). With a knack (and a passion) for 
making online marketing exciting and engaging for 
novice and expert alike, Lance is currently working 
on a New Riders book on conversion marketing and 
Web design, due out in 2007. 

Joe Marini
Group Product Manager for VSIP, Microsoft 

Joe Marini has been active in the 
Web and graphics industry for 
more than 15 years. He was an 
original member of the 
Dreamweaver engineering team at 
Macromedia, and has also held 

prominent roles in creating products such as 
QuarkXPress, mFactory’s mTropolis, and Extensis 
QX-Tools. He is a regularly featured speaker at 
industry conferences and has authored or co-
authored several books on Web development. His 
book The Document Object Model is widely 
regarded as the definitive resource for working with 
the DOM.

DL Byron
Principal, Textura Design

Byron is the Principal of Textura 
Design, Inc. He first stole Zeldman’s 
code in 1997, then lived dotcoms, 
dotcom crashes, Clip-n-Seal, and 
now he is evangelizing Standards-
based design, writing a New Riders 
book about blogging, and speaking 

at conferences. With more than eleven years of 
experience, Byron is an expert blogger, web 
designer and developer. An entrepreneur and an 
inventor, he also consults with clients, co-founded 
the Blog Business Summit, and publishes a network 
of successful blogs, including one of the first 
business blogs.

Brian Fling 
Director of Strategy, Blue Flavor

Brian has worked in the Web for 
over 10 years. He began his Web 
career producing the first animated 
series distributed through the 
Internet. Over the years he has 
worked in every facet of interactive 

design and development, managing both enterprise 
Web projects as well as small web teams. It has been 
this experience and insight that has compelled Brian 
to focus on providing Blue Flavor clients with 
developing their interactive and Web 
publishing strategies.

Brian has also been a leader in the field of mobile 
experience for over five years. He has worked with 
several Fortune 500 companies to help design and 
develop their mobile experiences. Brian is a frequent 
speaker and author on the issues of mobile design, 
the mobile Web and mobile user experience.

He has recently authored the dotMobi Mobile Web 
Developers Guide, the first free publication to cover 

mobile web design and development from start 
to finish. Brian also runs mobiledesign.org one of 
the largest online communities focused on mobile 
design.

Dion Hinchcliffe 
Editor-in-Chief, AJAXWorld Magazine 

Dion Hinchcliffe is Founder and 
Chief Technology Officer for the 
Enterprise Web 2.0 advisory and 
consulting firm Hinchcliffe & 
Company, based in Alexandria, 
Virginia. A veteran of software 

development, Dion has been working for two 
decades with leading-edge methods to accelerate 
project schedules and raise the bar for software 
quality. He has extensive practical experience with 
enterprise technologies and he consults, speaks 
and writes prolifically on IT and software 
architecture. Dion still works in the trenches with 
enterprise IT clients in the federal government and 
Fortune 1000. He also is the creator of and 
instructor for Web 2.0 University, which provides 
Web 2.0, Enterprise 2.0 and AJAX premier training 
events for private corporations and the general 
public. He also speaks and publishes about Web 
2.0 and SOA; he is working on a book about Web 
2.0 for Addison-Wesley and is Editor-in-Chief of 
the upcoming Real World AJAX. He is also 
currently Editor-in-Chief of the Web 2.0 Journal 
and AJAXWorld Magazine.

Lance Loveday 
CEO, Closed Loop Marketing 

Lance Loveday is the Founder and 
CEO of Closed Loop Marketing, an 
online marketing company 
dedicated to helping clients 
understand and maximize the 
return on their Web investments. 
Drawing on 10 years of 

http://www.webdesignworld.com/boston


Boston       December 10-12, 2007•

Register by November 7 — Save $200!      Call 800-280-6218 or visit www.webdesignworld.com

Eric Meyer
Principal, Complex Spiral Consulting

Eric Meyer is an internationally 
recognized expert in CSS and the 
use of Web standards, and has 
been working on the Web since 
1993. In that time, he has written a 
wide variety of tutorials, articles, 

and books devoted to helping designers and 
developers improve their Web skills. He is the best-
selling CSS author and best-recognized CSS 
authority in the world. His seven books have been 
translated into six languages and have sold in the 
hundreds of thousands.

Eric is the principal of Complex Spiral Consulting, 
which focuses on helping clients use standards 
to cut costs and improve user experience. In 
that capacity, he has assisted organizations 
from universities to government laboratories to 
Fortune 500 companies; some recent and notable 
clients include America On-Line, Apple Computer, 
Macromedia, Sandia National Laboratory, and 
Wells Fargo Bank.

Steve Mulder
Director of Emerging Interactions, Molecular 

Steve Mulder is author of The User 
Is Always Right: A Practical Guide 
to Creating and Using Personas for 
the Web, and a regular speaker at 
Web conferences. With over ten 
years of experience in user 

research, information architecture, interaction 
design, and usability, Steve practices what he 
preaches by delivering successful user experiences 
that drive business results. He has brought his 
expertise to a wide range of companies, including 
Morgan Stanley, PC Connection, 3M, CVS, Estee 
Lauder, Talbots, Wired, Terra Lycos, and ZDNet.

Garrett Murray
Senior Developer, Blue Flavor

Garrett has been designing and 
developing for the Web for nine 
years. He has a broad client list 
that includes the United Nations 
Development Programme, Pfizer, 
and Columbia University. 

Throughout his career, he has placed an emphasis 
on building efficient and elegant Web applications 
with a focus on user experience.

A technology addict, Garrett started learning Perl at 
the tender age of 16. Shortly after, it was Javascript, 
PHP, then ASP, ColdFusion and everything in 
between. Recently, Garrett has been focusing on 
developing with Ruby on Rails.

In 2003, Garrett wrote and released xPad, a Mac 
OS X application praised for its ease of use. 
Recently, he released SimpleLog, a Ruby on Rails 
weblogging application, which helps users focus 
on writing through an efficiently designed interface 
that eliminates clutter.

Joshua Porter
Principal, Bokardo Design

Joshua is responsible for 
overseeing the development of the 
User Interface Engineering’s Web 
sites, managing UIE’s top notch 
team of Web developers. Josh is 
also a leading member of UIE’s 

research team and has written extensively on such 
topics as Web 2.0, AJAX, Web standards, and on-
site search systems. Josh shares many of his 
design thoughts and commentaries on his personal 
blog: Bokardo.com.

Josh received his Master’s degree in Information 
Technology and his Bachelor’s degree in Computer 
Science from Rensselaer Polytechnic Institute. 
He brings with him extensive experience and 
knowledge in the areas of human factors, usability 
testing, and Web site design and development.

Jared Spool
Founding Partner, User Interface Engineering 

If you’ve ever seen Jared speak 
about usability, you know that he’s 
one of the most effective, 
knowledgeable communicators on 
the subject today. What you 
probably don’t know is that he has 

guided the research agenda and built User Interface 
Engineering into the largest research organization 
of its kind in the world. He’s been working in the 
field of usability and design since 1978, before the 
term “usability” was ever associated with 
computers. 

Jared spends his time working with the research 
teams at the company, helps clients understand 
how to solve their design problems, explains to 
reporters and industry analysts what the current 
state of design is all about, and is a top-rated 
speaker at more than 20 conferences every year. He 
is also the conference chair and keynote speaker 
at the annual User Interface Conference, is on the 
faculty of the Tufts University Gordon Institute, and 
manages to squeeze in a fair amount of 
writing time.
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Multi-registration discount is as follows:

Gold Passport Group Pricing
Register 3 - 5 colleagues	 $1,100 per person* = $395 off the standard rate 
Register 6 - 9 colleagues! 	 $1,000 per person* = $495 off the standard rate
Register 10+ colleagues! 	 $900 per person* = $595 off the standard rate

For more details or to register your group call 800-280-6218 (or 541-346-3537).
*Alumni discounts do not apply to group pricing. 

Transfers & Cancellation
You may transfer your conference registration to another person within 
your organization at any time by notifying us in writing. If you must cancel, 
please notify the conference registrar in writing by November 7, 2007. You 
will receive a refund for the package you chose, less a $150 cancellation fee. 
Cancellations made after November 7, 2007 as well as “no-shows” are liable 
for the full registration fee.

In the event that the conference is cancelled by Redmond Media Group/1105 
Media, Inc. registration fees only will be refunded. Cancellations of travel 
reservations and hotel reservations made directly with the hotel are the 
responsibility of the attendee.

Payment Options
Spaces cannot be confirmed until payment is received in 
the form of check, credit card or money order. Invoices are 
available for a $25 processing fee.

	 Phone: 800-280-6218 (or 541-346-3537)  Web: www.webdesignworld.com   
E-mail: webdesignworld@continue.uoregon.edu  Fax: 541-346-3545

Get More with the Gold Passport
The Web Design World Gold Passport grants you access to everything in 
Boston – two core days of conference sessions and keynotes, plus a full day of 
workshops. 

Save $200 on the Standard Rate of $1,495!
Three-Day Conference • December 10-12	  $1,295
(Sign up by November 7, 2007)

Or, if time and budget are a concern, select just the two-day package:

Save $100 on the Standard Rate of $1,095!
Two-Day Conference • December 10-11	   Only $ 995
(Sign up by November 7, 2007)

Discounts
Frequent Lizards & Alumni
Have you been to a previous Thunder Lizard conference? If so, we want to 
extend special savings to you, our frequent and best customers. Simply 
register for the package of your choice by the Early Bird deadline: 
November 7, 2007. We’ll take $50 off your ticket, plus, you could qualify for 
additional alumni perks. For more details call 800-280-6218 (or 541-346-3537).

Corporate & Design Teams
Bring your colleagues and we’ll extend even greater savings to the group. 
To qualify, all registrations must be paid on the same transaction with a 
corporate check or corporate credit card. For more details, call 800-280-6218 
(or 541-346-3537).

R e g i s t r a t i o n
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